
For many college students, working and going 
to to school is just a reality to face. For one 
Messiah student, it’s a passion. Freshman 
digital media major Sam Bernhardt, sat 
down with The Beat to discuss what it’s like 
to run his own clothing line, More Than 
Conquerors, the company’s commitment to 
service and what is means to create a brand. 

How did you get into designing your 
own clothing line?

It started my junior year of  high school. (A 
parent) from two local families had been 
diagnosed with cancer, so we wanted to raise 
funds for them. It was a t-shirt fundraiser, so 

we designed four shirts, and at the end we had raised $3,200, which was 
pretty cool. However, I can remember having interest in design as early 
as seventh grade. I would design shirts for local productions and then 
continued that for different events in high school.

Your website says 100 percent of  your profits go to charity. 
What does that process look like?

It’s kind of  tricky, because the word profit comes from what is left over 
after your costs are taken care of. As a company, we don’t have supporters 
that help us pay for cost of  operations (for the goods or shirts) that are 
made. After we take care of  that, the money that is left goes directly to 
charity.

Is this an individual effort for you, or are there others who help 
out?

Right now it’s just two of  us, myself  and a friend from Lancaster, 
Kaylynn Bert. She handles the shipping and inventory, and I take care of  
everything online—any deals or promotions. I design the 
graphics for that and take care of  marketing analysis and 
design.

Are there certain brands that have inspired you or 
have done  something you want to emulate?

The brand OBEY was always interesting to me because 
no one really knows what it is. You can look into it now 

and find out, but when it first emerged no one knew. They just saw others 
wearing it thought, ‘that’s cool,’  and started wearing it. With that in 
mind, I’ve been fascinated in marketing and brand strategy—how people 
perceive identities behind brands. Also, with Walk in Love being located 
at home in Lancaster, it was really interesting to observe their designs and 
watch them grow. They are a little different than us because they don’t do 
direct giving, but what they do is great. 

What are some of  your favorite designs you created so far?

This past marketing run, we had a guy’s face with a beard and his eyes 
were blocked out—that was the first time that (customers) saw the word 
“Mothco”, which we use as a nickname for 
the brand. I came up with it while I was 
brainstorming over the summer, because as a 
designer, More Than Conquerors is hard to 
work with because it so long. 

Now you hear people talking about it, 
‘What’s Mothco?’, people post about it and 
use it as a hashtag. That’s been interesting to 
me, creating a new phrase—almost a brand 
identity. 

There’s a verse in Romans 8:37 that culminates “in all of  these things, 
we are more than conquerors, through Him who loved us.” It was the 
encouragement factor that drew us to use [that verse for the name]. It 
really connects with what we’re trying to do. We’re making people aware 
of  organizations that do meaningful things. 

What organizations are you partnered with currently?

Right now, we work with Urban Hope Training Center, which is located 
in Philadelphia. As a growing company, we are still trying to decide what 
are business model will be, whether that is picking up a new organization 
every year, every month, or something else. 

How would you summarize the mission of  your brand?

There’s not many companies that focus on giving and at the same time 
maintaining a central brand identity. For us, we’re people who care about 

people, and we’re really in tune with our passions. It’s 
really humbling, because I am doing what I love, and 
God is doing what He wants with it to create change.

Want to check out the latest Mothco designs? Visit 
www.mothcoclothing.com to see the full line of  
products. For latest designs and upcoming deals, you 
can follow Sam on Instagram @samuelbernhardt.
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