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American Girl is celebrating its 30-year milestone with a yearlong series of events 

centered around its 30-year birthday. Events will include a kickoff party at the New York 

City store on Nov. 1, a contest for young girls with the grand prize being a two-night stay 

in New York City, and a guest visit from President Barack Obama. 

Purpose: 

American Girl hopes to use this celebration as a promotional event for the company. By 

dedicating an entire year full of events in honor of the company, American Girl hopes to 

bring in more girls to the American Girl family. 

Target Audience: 

All the events proposed will target young girls who play with American Girl dolls. The 

competition will encourage young girls to get involved with the company, and the 

special New York store party will bring girls to the store, again encouraging them to be a 

part of the company. 

This will also target the parents of these girls. Parents buy the dolls for their children 

and provide transportation to events therefore they need to be at the center of the 

campaign. 

Distribution Plan: 

In order to properly execute all the events and keep them well planned, American Girl 

will release a seven-part media kit that will include a news release, social media release, 

short background page, biography, media advisory, pitch letter, and a fact sheet. 

This media kit will be released to several newspaper and TV stations across New York 

due to their proximity, as well as well-known parent magazines, such as Parents, Family 

Circle, etc. America Girl will provide a copy of the media kit on its website and links to 

the media kit on social media sites. 

Evaluation Plan: 

American Girl will evaluate the success of this promotional event by the amount of 

participation by young girls in all of the events. This includes number of attendees at the 

New York party, the number of entries in the contest, and the increase in sales due to 

special edition items. Employees will monitor social media sites to gage feedback on 

anniversary events and reactions to anniversary posts or documents. 

 


