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American Girl Background
American Girl celebrates young girls and all they can be. By providing young girls with enriching 
products such as dolls books and magazines, American Girl encourages young girls to grow in 
wholesome ways. American Girl has two main lines of dolls, one inspired by the classic stories of 
historical America, and another inspired by the contemporary issues of today. We aim to 
remember all that we’ve accomplished in the past 30 years.

History
Since American Girl’s debut in 1986 by Pleasant Company, we have created products for each 
stage of a young girl’s development— from her preschool days of baby dolls and fantasy play 
through her tween years of self expression and individuality. What began as a simple catalogue 
and doll company has expanded a widely-known company, creating dolls inspired by America’s 
own history (now known as the BeForever line). 

Some of our most popular brands and trademarks include:

• BeForever™: American Girl’s signature line of historical dolls, connecting girls ages 8 and 
up with inspiring characters and timeless stories based 0n America’s history. The BeForever    
collection currently includes Kaya©, Caroline©, Josefina©, Addy©, Samantha©, Rebec-
ca©, Kit©, and Julie©. These dolls give girls the opportunity to explore the past and discov-
er what today can bring.

• The American Girl® magazine: First launched in 1992 as a magazine exclusively for young 
girls. The magazine is designed to affirm self-esteem, celebrate achievements, and foster                     
creativity in today’s girls. The American Girl® magazine is ranked among the top-ten maga-
zines for children.

• My American Girl ® line: A line of 18-inch dolls and accessories developed by American Girl 
in 1995. This special product line allows young girls to create a truly unique doll that’s just 
right for them through the customization of eye, hair, and skin color, and other features.

• The Girl of the Year® line: Debuted in 2001 as a line of contemporary characters to show 
girls how they can turn “impossible” into “possible” by building confidence, connecting with 
others, and making a difference.

• The Bitty Baby® and Bitty Baby Twins®: Designed for girls ages 3-6 as a line of soft,          
huggable baby and toddler toys that encourage nurturing behavior. 

As of 1998, American Girl has been a wholly-owned subsidiary of Mattel Inc.
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1986
• Pleasant Company founded 
• Kirsten, Samantha, and Molly 

dolls first introduced

Timeline

1991
• Felicity doll first introduced

1992
• American Girl magazine launched
• Debut of American Girl Fashion Show

1993
• Addy doll first introduced

1995
• Debut of Bitty Baby
• First release of advice/activity books

1997
• Josefina doll first introduced

1998
• Mattel gains ownership of Pleasant 

Company

1999
• americangirl.com debut

2000
• Plesant Rowland, founder of American Girl, 

retires
• Kit doll first introduced

2001
• First Girl of the Year doll, Lindsey

2002
• Bitty Baby Twins debut
• Kaya doll first introduced

2003
• American Girl Place in New York City opens
• Girl of the Year: Kailey

2004
• Company renamed to American Girl, Inc.

2005
• Girl of the Year: Marisol

2006
• Girl of the Year: Jess

2007
• Girl of the Year: Nicki
• Julie doll first introduced

2008
• Girl of the Year: Mia 2009

• Girl of the Year: Chrissa
• Rebecca doll first introduced

2010
• Girl of the Year: Lanie
• My American Girl dolls introduced and 

InnerStar University

2011
• Girl of the Year: Kanani
• Cecile and Marie-Grace dolls introduced

2012
• Girl of the Year: McKenna
• Caroline doll debut

2013
• Girl of the Year: Saige

2014
• Girl of the Year: Isabelle
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Brands
American Girl owns the following brands:
 •BeForever™: A line of dolls that connect girls ages 8 and up with inspiring characters 
and timeless, compelling stories. This line gives girls today the opportunity to explore the past, 
find their place in the present, and think about the possibilities their future can bring.

Meet the BeForever Girls

 •Kaya (1755): A Native American girl from the Pez Perce tribe. Her story is before the 
settlement of European-Americans in America, during the Native America times.
 •Felicity Merriman (1774): Felicity is a young girl growing up in the                                 
Revolutionary War era. Felicity is described as stubborn and brave and does not believe in the 
ladylike expectations of her. Her love of nature, riding horses, and the outdoors has led to some 
calling her a “tomboy”. Felicity lives in Williamsburg, Virginia.
 •Caroline Abbott (1812): Caroline represents the War of 1812 era. Caroline is an 
only child with a passion for sailing and ice skating. She is described as independent and                   
adventurous, and dreams of being the captain of her own ship. She lives in Sackets Harbor, New 
York.
 •Josefina Montoya (1824): Josefina is a Mexican girl living in New Mexico near Santa Fe 
on a ranch Her story takes place only a few years after the Mexican independence, representing 
the Mexican-American War. Josefina is a patient and playful girl who enjoys caring for flowers 
and dreams of becoming a healer.
 •Cecile Rey (1850): Cecile is the first of two dolls representing 1850s New Orleans. Cecile 
comes from a highly regarded family and dreams of being an actress. She is homeschooled, and 
has a talent for storytelling. She also volunteers at an orphanage. Her best friend is Marie-Grace. 
 •Marie-Grace Gardner (1850): Marie-Grace is the second doll representing 1850s New 
Orleans. She is a shy but practical girl, who moved around for several years after her mother and 
brother died. She enjoys singing and helping her father, a doctor. Her best friend is Cecile.
 •Kirsten Larson (1854): A girl from the Pioneer era, Kirsten is a brave, hardworking girl 
living in Minnesota. Originally born in Sweden, Kirsten has to adjust to life in American and 
working on a farm. She enjoys trying new things and hopes to be brave like her mother when she 
grows up.
 •Addy Walker (1864): Addy is a girl representing the Civil War era. Living in                   
Philadelphia, Addy is free but still struggles with segregation. She is brave and prideful and does 
not understand why slavery exists. She is also very intelligent and enjoys school.
 •Samantha Parkington (1904): Representing the Edwardian era, Samantha lives in 
Mount Bedford, New York. Samantha is an orphan who lives with her grandmother. She is very 
curious and playful and she loves to read. She is also good at painting and public speaking.
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 •Rebecca Rubin (1914): Rebecca also represents early 20th century America. Rebecca 
lives in New York City where her mother and grandparents immigrated to from Russia. Rebecca 
is Jewish and dreams of becoming an actress. Rebecca struggles with balancing her religious and 
cultural beliefs with American values.
 •Kit Kittredge (1932): Kit is a girl living during the Depression in the 1930s. Kit is a 
strong tomboy who loves baseball. She also loves reading, reporting, and writing. She lives in 
Cincinnati, Ohio, and is described as funny and charming. Kit looks up to Amelia Earhart.
 •Molly McIntire (1942): From Jefferson, Illinois, Molly is from a Scottish American      
family living during World War II. Molly has a talent for tap dancing and is obsessed with Lon-
don glamour. Molly often struggles to get along with her siblings.
 •Julie Albright (1975): A spirited and fun-loving girl from San Francisco, California, Julie 
represents the seventies in America. Julie believes in standing up against prejudice, and has 
a passion for artistic activities. She also expresses an interest in being President of the United 
States.

More Brands

 •Girl of the Year®: American Girl’s contemporary line of 18-inch dolls, books, and 
accessories for girls ages 8 and up that reflect the interests and experiences of real girls today. 
This line gives voice to a diverse range of personalities and backgrounds through inspiring, 
relatable characters that instill a sense of pride in girls and show them there is no limit to what 
they can accomplish.
 •My American Girl® dolls: A line of contemporary 18-inch dolls, books, accessories, 
and interactive online experience for girls ages 8 and up lets girls create a truly unique and         
meaningful doll. My American Girl dolls can be customized from over 40 different combinations 
of eye color, hair color and style, and skin tone.
 •Bitty Baby®: The Bitty Baby line features high-quality baby dolls, outfits, accessories, 
and furniture that encourage nurturing play among girls ages 3 and up. All Bitty Baby dolls are 
available in 11 different combinations of skin, hair, and eye color. 
 •American Girl magazine: Delivered to over 450,000 girls every other month, this 
age-appropriate magazine designed to affirm self-esteem, celebrate achievements, and foster 
creativity. Each issue offers award-winning fiction and nonfiction stories, games, crafts, and par-
ty ideas. American Girl receives more than 5,000 pieces of mail from its readers after each issue.

American Girl Leadership
Pleasant Rowland, Company Founder
Pleasant Rowland felt inspired to create a historical line of dolls because of her own        
interest in American history. After taking a trip to Colonial Williamsburg, she wondered 
if young girls would become interested in history if they had dolls based on historical          
periods. She also started the Rowland Reading Foundation to improve reading instruction 
in primary grades. Rowland continues to work as a major philanthropist, particularly in 
Madison, Wisconsin.
Jean McKenzie, Company President

 Serving as Executive Vice President for Mattel since 2012, Jean McKenzie    
 has served as President of American Girl since January 1, 2013. She worked   
 previously as the President and CEO of Gateway Learning Corporation  and as   
 the Senior Vice President of the Walt Disney Company. McKenzie also worked   
 in various executive positions for the Barbie branch of Mattel.
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Philanthropy & Donations
American Girl has a long-standing commitment to helping children and families in need. We are 
proud to support a wide range of causes and issues that affect millions of individuals, such as 
literacy, poverty, homelessness, natural disasters, and illness. With over $96 million in books, 
dolls, clothes, and money donated to countless charities nationwide, American Girl aims to en-
sure all donations go to making the world a brighter place.
American Girl has partnerships with the following national organizations:
 •Children’s Hospital Association
 •K.I.D.S. (Kids In Distressed Situations)
 •Save the Children
 •American Girl Fashion Show
 •United Way
 •Special Olympics
 •Madison Children’s Museum
 •American Girl’s Fund for Children

A Look Forward
American Girl continues to grow and change every year in positive ways. We constantly evaluate 
our products and look for news ways to engage young girls. We hope to continue inspiring young 
girls and earning the loyalty of girls and their parents. Each year brings new changes to Ameri-
can Girl, whether it’s a new historical or contemporary doll, book, or partnership. We also plan 
to continue giving back to those who have supported us.
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